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What are the positive attributes associated
with our brand that must endure?

What are the new needs, tensions,
and expectations of our growth consumer?
What opportunities does this a�ord
to the brands that solve them?

Are there attributes associated with our brand
that hold it back?

Are there attributes that if associated with our brand
could unlock new opportunity?

What in our origin story is
inspirational and instructive?

Historically, what experiential assets have enabled our brand recognition? How will our experiential assets be strengthened, simplified or elevated? 

What is emergent in the culture
surrounding our category that is having
impact and o�ering opportunity?

What are the moments
from our history to be
celebrated?

What is changing in our
category to which the brand
must respond in order to
stay relevant?


